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PROGRAM REVIEW REPORT SUMMARY

1. Reporting Institution: Eastern lllinois University

2. Program Reviewed Bachelor of Science in Digital Media Technology
3. Date 02/04/2026

4. Contact Person Jay Grabiec

4.1. Telephone

4.2. E-mail jigrabiec@eiuedu

5. OVERVIEW

The degree in Digital Media Technology emphasizes the study of processes and management of web development, visual effects,
gaming, animation, simulation, video, and multimedia production. This program is designed to prepare technical or technical
management-oriented professionals for employment in creative, advertising, educational, and other commercial environments. The
Digital Media Technology program was based on the idea of preparing professionals to function as effective technically oriented digital
media professionals in a variety of public or private agencies and organizations.

The Bachelor of Science in Digital Media Technology has become an essential program within the School of Technology. The Bachelor
of Science in Digital Media Technology has been made available to students via multiple modes of delivery including face-to-face,
hybrid and online. Through the Bachelor of Science in Digital Media Technology, students have the potential to complete coursework
in both the School of Technology and the College of Liberal Arts and Sciences. Students in this program could participate in an
academic atmosphere that provides an interdisciplinary, technical, and hands on structure designed to prepare graduates to understand
and apply the sciences, art and technology related to the digital media practice.

Objectives and Goals

The mission of the Bachelor of Science in Digital Media Technology program is to prepare technical or technical management-oriented
professionals for employment in creative, advertising, educational, and other commercial environments. Upon completion of the degree
program, students will be able to:

1. Demonistrate effective communication skills for the digital media technology industry using written, oral, and technological formats.

a. Write critically and effectively in the discipline of digital media technology by developing an argument and evaluating evidence,
issues, ideas, and problems from multiple perspectives.

b. Present information using a technological tool, engage in discussion of digital media concepts, explain the ideas of others, and express
their own ideas with clarity.

2. Analyze problems and apply digital media technology solutions utilizing quantitative reasoning and critical thinking skills.
a. Produce, analyze, interpret, and evaluate estimating and costing systems used in digital media environments.

b. Apply critical thinking skills to interpret digital media trends.

c. Apply critical thinking skills to design and manage digital media production environments.

d. Create and justify cost effective digital media campaigns using various technological tools.

3. Develop an awareness of ethical values and social responsibility in a multicultural environment.

a. Interact sensitively and ethically with people from diverse backgrounds and demonstrate understanding of the sociocultural contexts
that influence individual differences in digital media studios and professional environments.

b. Implement values and systems in production environments that will lead to positive outcomes in digital media environments and a
society responsive to multicultural and global concerns.

4. Demonstrate functional and operational skills relevant to the digital media technology industry.
a. Apply digital media knowledge and technical skills in the content areas of digital media technology.
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6. MAJOR FINDINGS AND RECOMMENDATIONS

Since the last progress report, the Bachelor of Science in Digital Media Technology program has
been awarded accreditation through the Association of Technology, Management, and Applied
Engineering,

Students’ objectives are assessed within each course with the use of hands-on projects to measure
outcomes. Overall program outcomes continue to be measured through the collection of course
outcome data. Data has been used to determine necessary changes to course materials and
offerings and guide evolution of the program. This has resulted in continuous adjustment of
instruction and curricular improvement to benefit the graduates of the program.

The enrollment of the Digital Media Technology program has increased over the years since 2018.
With the initial semester having 25 new student enrollments in Fall 2018, the program increased to
94 new students in FA22. Since then, enrollment has remained strong over the past three Fall
semesters with approximately 80 students through Fall 2025.

As the interest in Digital Media Technology continues to grow, the Digital Media Technology
faculty are committed to enhancing the curriculum to keep the program current with digital media
technologies. Again, the interest has been very strong from both current undergraduate EIU and
transfer students. A recruitment plan has been developed for the Digital Media Technology
program including faculty involvement and leadership, and to strive toward ensuring student
diversity for the program.
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Comments from the College Dean:

The Bachelor of Science in Digital Media Technology (DGT) Program Review IBHE Report
Summary results are extremely positive. Growth in the DGT program shows to be on a steady
projection. The Digital Media Technology program has been on strong footing as proven by its
accreditation. The vision of a “digital media” program enabled us to enact a mission on preparing
leaders for the field of digital media technology. Thanks to the vision and focus on leadership, the
program sets itself apart from other programs in the State of Illinois.

The student enrollment numbers continue to remain steady, and industry interest is growing, We
continue to set up and maintain 2+2s with the local colleges. The goal is to increase our local
collaborations. With our advisory board, we have maintained industry connections, which we are
using to benefit our program, our students as well as our instructors. The program is very healthy,
is very strong and we continue to receive positive feedback from the industry as well our
graduates.

VPAA Decision:
@ Program in good standing
O Program flagged for priority review

O Program enrollment suspended

VPAA Explanation:

Digital Media Technology BS (90702)

The summary above describes a BS. in Digital Media Technology program that is flourishing
because of highly responsive curricular, career-focused, and creative engagement with student
needs. The program has attracted and maintained healthy enrollment levels of around eighty
students and continues to build new connections with existing majors on campus. To enhance
the multiple perspectives required for students to be successful digital media experts, the program
draws upon tangential fields known for strengthening communication, artistic, and technical skills.
These include management, narrative development, graphic design, computer science, and
education. The program has also won accreditation by the Association of Technology,
Management, and Applied Engineering (ATMAE).
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Resources for Completing the Eight-Year IBHE Program Review Report

Section 5.0verview

This section will focus the review for your reader.

In no more than half a page, please explain your program’s mission and its relationship to

Eastern’s mission (and, if applicable, to the mission of graduate education). Identify similar programs in
the state; distinguish your program from others. You also should identify your program’s student learning
objectives and career/further education objectives, and summarize significant changes, achievements (by
faculty and students and the program itself), and plans.

Section 6. Major Findings and Recommendations

These are the standard IBHE questions.

a. Description and assessment of any major changes in the program:

e changes in the overall discipline or field

e student demand

societal needs

institutional context for offering the degree

other elements appropriate to the discipline in question

What, if any, internal or external events have affected your program since the last review? Have
enrollments, degree production, costs, student satisfaction, job placement, etc. changed significantly?
Has the discipline’s governing body approved a new name for the programs it represents; updated or
revised curricular requirements; identified new markets; developed new emphases? Have nationwide
demographic changes or social policies affected enrollments or requirements for good or for ill?

The resources listed below may help you respond to item 6.a:
1. EIU Institutional Research houses all EIU common data sets, program enrollment and graduation

data; see the “Facts & Figures” tab; staff members in IR are also available to help you assemble and
analyze different program data: https://www.eiu.edu/ir/

2. IBHE Data Points track public university enrollment data across lllinois:
https://www.ibhe.org/datapoints.html

3. IBHE Enrollment and Degrees Conferred Data Tool: https://enrollmentsdegrees.ibhe.org

4. CIP Code (classification of instructional programs) for each academic program, something you
need for using the IBHE tool above: https://nces.ed.gov/ipeds/cipcode/Default.aspx?y=56

5. EIU Career Services Annual Report: https://www.eiu.edu/careers/annualreport.php



https://www.eiu.edu/ir/
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https://nces.ed.gov/ipeds/cipcode/Default.aspx?y=56
https://www.eiu.edu/careers/annualreport.php

6.  Occupational projections are available from many professional journals and organizations, including:

a.Bureau of Labor Statistics: http://stats.bls.gov/
b.BLS Occupational Outlook Handbook: https://www.bls.gov/ooh/
c.ISBE’s Educator Supply and Demand Report: https://www.isbe.net/edsupplydemand
d.lllinois Workforce Information Center:
http://www.ides.illinois.gov/Pages/Workforce Information Center.aspx
e.0O*Net Online: https://www.onetonline.org

a. Description of major findings and recommendations, including evidence of learning outcomes and
identification of opportunities for program improvement

While 6.b also asks you to discuss other significant findings, it is basically the assessment section of the
program review. As such, the responses here are crucial to your review’s success. Departments unable to
demonstrate that their assessment programs meet the established guidelines will be expected to revise
those programs within six months of the final review deadline. The IBHE’s assessment guidelines are
appended to this document.

Since your overview already identifies your student learning objectives, focus here on the assessment
program and its results. What measures are you using to assess learning? How well are students
achieving the objectives identified for them? What are their specific strengths and weaknesses? What
changes have you made and will you be making because of your findings from assessment? Emphasize
direct assessment but mention the indirect measures you are using as well. Support your generalizations
with specific data/evidence. And be sure to include feedback from key stakeholders—students, alums,
employers, peer reviewers, etc.—since the IBHE requires it.

b. Description of actions taken since the last review, including instructional resources and practices,
and curricular changes

c. Description of actions to be taken because of this review, including instructional resources and
practices, and curricular changes

6.c and 6.d are straightforward. However, by this point, you already may have mentioned the most
significant actions your department has taken/is planning to take. Do not repeat yourself. Merely refer
the reader to a previous section or sections.

Section 7. Outcome

After consultation with the College Dean, the Provost’s Office will indicate whether the program will be
deemed “in good standing” or “flagged for priority review.” The latter category is used to identify
programs experiencing serious concerns—significantly low enrollments, high costs, negative accreditation
findings, below-average pass rates on statewide exams, below-average employment placement rates, a
continuing lack of satisfaction among students or employers, etc. Departments will be asked to examine
and address the identified concern(s) and report the results in an interim review, due in 1-3 years.
Typically, however, the IBHE program review results in a positive decision, and the next review is due in
eight years.
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	Type overview here: The degree in Digital Media Technology emphasizes the study of processes and management of web development, visual effects, gaming, animation, simulation, video, and multimedia production. This program is designed to prepare technical or technical management-oriented professionals for employment in creative, advertising, educational, and other commercial environments. The Digital Media Technology program was based on the idea of preparing professionals to function as effective technically oriented digital media professionals in a variety of public or private agencies and organizations.

The Bachelor of Science in Digital Media Technology has become an essential program within the School of Technology. The Bachelor of Science in Digital Media Technology has been made available to students via multiple modes of delivery including face-to-face, hybrid and online. Through the Bachelor of Science in Digital Media Technology, students have the potential to complete coursework in both the School of Technology and the College of Liberal Arts and Sciences. Students in this program could participate in an academic atmosphere that provides an interdisciplinary, technical, and hands on structure designed to prepare graduates to understand and apply the sciences, art and technology related to the digital media practice.

Objectives and Goals
The mission of the Bachelor of Science in Digital Media Technology program is to prepare technical or technical management-oriented professionals for employment in creative, advertising, educational, and other commercial environments. Upon completion of the degree program, students will be able to: 
 
1. Demonstrate effective communication skills for the digital media technology industry using written, oral, and technological formats.
a. Write critically and effectively in the discipline of digital media technology by developing an argument and evaluating evidence, issues, ideas, and problems from multiple perspectives. 
b. Present information using a technological tool, engage in discussion of digital media concepts, explain the ideas of others, and express their own ideas with clarity. 

2. Analyze problems and apply digital media technology solutions utilizing quantitative reasoning and critical thinking skills. 
a. Produce, analyze, interpret, and evaluate estimating and costing systems used in digital media environments. 
b. Apply critical thinking skills to interpret digital media trends. 
c. Apply critical thinking skills to design and manage digital media production environments. 
d. Create and justify cost effective digital media campaigns using various technological tools.

3. Develop an awareness of ethical values and social responsibility in a multicultural environment. 
a. Interact sensitively and ethically with people from diverse backgrounds and demonstrate understanding of the sociocultural contexts that influence individual differences in digital media studios and professional environments. 
b. Implement values and systems in production environments that will lead to positive outcomes in digital media environments and a society responsive to multicultural and global concerns. 

4. Demonstrate functional and operational skills relevant to the digital media technology industry. 
a. Apply digital media knowledge and technical skills in the content areas of digital media technology.
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As the interest in Digital Media Technology continues to grow, the Digital Media Technology faculty are committed to enhancing the curriculum to keep the program current with digital media technologies. Again, the interest has been very strong from both current undergraduate EIU and transfer students. A recruitment plan has been developed for the Digital Media Technology program including faculty involvement and leadership, and to strive toward ensuring student diversity for the program.



